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Safe Harbor

Cortain statemants in this prosentaton contain “fonward-4ooking stalements™ within the meaning of the Private Secunities Ligation Reform Act of 1995, These wehich may be by the: s of dorvard-looking words of phinses, includo stalements

relafing io: our futune performance and outlook for growih in 2022, expectations refating fo products, gaming and entertainment to be developed and delivered throughout Bhe year; our plans relating to our shane repurchase progras; our abiity io achiowe our othes

financial and business goats; and our liquidity. Our schusl actions or results may differ matgriaily from those exRpecied or anticipated in the fonsard iooking SEalements due 10 DOth Kncwm and unkngwn risks and uncorainties. Speclic faciors thal might couse such a

diference include, but ace not Bmited to:

= our ability 10 dosign, thnaskop, manufactune, SoWos and Ship products on & Bredy, cost-oifectve and profitable basis:

=  our ability io implerment shipping strabegies to kessen the impact of any increased shipping costs due io shipping delays or changes in requined methods of shipping. as well a5 cur abilfy to iake any price increases Bo mmwemmmhmﬂrm
materials or other increases in oosts. of our products;

L] mmmﬂmnimwdmmwmm“m

*  pur Bty 10 SRR And dEtBULE GHGaging S10ryeling DCICSS Mt 10 drive DRand Twarendss;

= our shility io successiully compata in ihe global play and entertainment indusiry, including with manudscturers, markeiers, and seliers of toys and gamas, digital gaming peoducts and digital media, & woll as with filen stusdios, ioleviskon producticn companies and
Iindependent distributors and content producers;

= our ability 1o successiully avoha and iransform our businass and capabdities Bo addiess a changing global consumer landscaps and fetal envirorment., incuding changes bo our supply chain, changing inventony and sales policies and practices of our cUSIDMEs
and increased emphasis on ecommence;

= DUT DSDENOENCs On thind paity relationsiigs, ndiuding vith thind pamy manuiscturers, ersors of Drands, Studcs, Coment producars and entertainment distribution channels;

= righs nedating b0 thee comceniration of manuiacturing for many of our peoducis in the Pocpie’s Repubsc of China and gur ability to successiully diversify sourcing of cur products mnmmmmxvn‘s“ﬂﬁ?hm

= QU Bty 10 SUCOESSTURY 0e¥HoD &nd SEDCULE DRING 10 Mbgabe e ROgative ot Of thi LOMCNNGTUS 0N OUT DUSINGSS, iINCUding, Without EmAation, Nogatvie IMPICTS 10 Sur SUppdy Chain and Costs that R oCCuTed and could COMINUE 10 QOCLE N COUNtries whiene
o sourcn significant amounts of product;

= risks el with i L SUCH @S CUTTOTCY COMATHE0N, L Tency Muctuations, th iMpositioen of Weills, guotas. shipping Aol or difcultios, bonder 1nKeS OF CEheT i el oUhepr i thy i
'which we operate,

B thar impact of the Crisis Boteaein Russia and URraing o0 our DUSIngss, inciudineg on recekabies;

=  downiums in gicbal and regional economic conditions impacting one or mone of the markets in which we soll producis, which can negatively imgact our retall cusiomers and corsumers, result in lower eenployment lownls, consumer disposabie income, retalles
PRI DS Aind Spanding, inciuding lewor spanding on pURChasos of Dur products;

= otiwer acomomic and public health conditions or regulasany changas in the markets in which v and our Customrs, parreers, Boenseos, suppliens and manulsciuners operatn, such as inflaicon, rising interest sates, highor commodity prices, labor costs of
AFAAERDITALON COELS, OF QUIEHIMS OF RSaRt, SUCH IS 1) COMNIATLE, Thi SCCUrmamoe of WHETH COUld Cremir wiik SIrvOom, JiHays of ShOTLgos in production of Shipmdl of products, iNCIRasas in cos1s of dolis in Pranu

= mwo{mwiwnmrbrm including the abdlity b setuea, maininain and exbend SoReements with our ey pariness of Bh risk of delays, increased costs of Sifculties associmad with any of cur o our paninars’ plannad digital sapphcations or maedia

it
Thictudtions in cur Busingss du 10 Seasonakty,

the conce of our o By increasing the nagaiive impact o cur business of dficuliies exparienced by any of our cusiomers or changes in thel punchasing or selling paitenrs;
wmwumwuw:mmwunmdwwmmmummmmwmma

righs nedabed 1o our recont leadership changes;

QUT BDISLY 10 ALICT AN FOLEN LEGNIHD aNd dheTse SMEoyees:

our ability 10 realice the Bomedits of cost-srvings. lmmmmmmwlﬁlmﬁ.

QUT BDIEDY 10 PIOLRCT DU BSSols Bnd inletlactisal DRoDomy. including &S & rasul ol g L TN, Oyt -MIACES oF QIR ACIS COMMISMIRING U IMDGrity of Qur 3RS01S of iNbeloCtusl ooy,
riskes nedating bo the production of enieriainment due o siries, Wuummmmm could hait or delay productions;
msmaﬁruwmuwmmwmumuﬂlmmnmmmmmmu:oammmr

gk nHialing 60 WrAEmONE, DO and dispesit
thee sk of peoduct recalls of product Dty Siits and costs aSaciali with preduct satety rgulisons;
changas in b lows of Tegulations. o the inberp and application of such Lws sad regulations, which may CoULE UE 19 BNGT b resrvaEs o make cthit changas which significantly impact cus repodad fnancial rosults:

har impact od Btigaticn of arbitration decisiens or sefiement actiens; and
other TSk NG UNCRILANGS oS My b dolaiked from tima 1o timi in our public anaduncemaents and U5, Securities and Exchange Commission ["SECT Slings.

Trels SLADETHIIES CONLMNGD NG 006 DESEHO SN OUF CLETENL DESafs BN SapInatinns. Wi Undeitake o Chigaticon 10 make By Isions 10 thi Tonwaed-icoking o i BN O D3 URENE T 00 T@THRCY Evenls Of
cRoUMSLanCEs cocurting after thw dabe of this presontagion,




Supplemental Financial Data

Use of Non-GAAP Financial Measures

The financial tables accompanying this presentation include non-GAAP financial measures as defined under SEC rules, specifically
Adjusted operating profit, Adjusted net earnings and Adjusted net earnings per diluted share, which exclude, where applicable,
acquisition and related costs, and acquired intangible amortization. Also included in this press release are the non-GAAP financial
measures of EBITDA and Adjusted EBITDA. EBITDA represents net earnings attributable to Hasbro, Inc. excluding interest expense,
income tax expense, net earnings (loss) attributable to noncontrolling interests, depreciation and amortization of intangibles. Segment
EBITDA represents segment operating profit (loss) plus other income or expense, less depreciation and amortization of intangibles.
Adjusted EBITDA also excludes the impact of stock compensation (acquisition-related stock expense), acquisition-related costs. As
required by SEC rules, we have provided reconciliations on the attached schedules of these measures to the most directly
comparable GAAP measure. Management believes that Adjusted net earnings, Adjusted net earnings per diluted share and Adjusted
operating profit provide investors with an understanding of the underlying performance of our business absent unusual events.
Management believes that EBITDA and Adjusted EBITDA are appropriate measures for evaluating the operating performance of our
business because they reflect the resources available for strategic opportunities including, among others, to invest in the business,
strengthen the balance sheet and make strategic acquisitions. These non-GAAP measures should be considered in addition to, not as
a substitute for, or superior to, net earnings or other measures of financial performance prepared in accordance with GAAP as more
fully discussed in our consolidated financial statements and filings with the SEC. As used herein, “GAAP™ refers to accounting
principles generally accepted in the United States of America.
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Investing to Grow: Hasbro Brand Blueprint

Location Based
Experiences

Publishing - PURPOSE

'CONTENT




Creating the World’s Best Play &
Entertainment Experiences

Brand Blueprint Industry-Leading Increased Profit
Leadership Gaming Portfolio

mnents
& Digital

th Q2

partner expansion

= “The: As Adjusted figures are non-GAAR financial measures, A reconcilistion of non-GAAP financial measures can be found on slides 23-26




012022

shapshot

Net
Revenues

Operating
Profit

Net
Earnings

Earnings
Per Share

EBITDA

$1.16B...

As Reported $120.0M
As Adjusted* $141.8M

As Reported $61.2M
As Adjusted” $79.4M

As Reported $0.44 per diluted share
As ﬂ{i;’usled' $0-57 per diluted share

As Reported $174.0M
As Adjusted” $192.1M
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First Quarter Net Revenue & Operating Profit Performance

NET REVENUES

$ Millions, unaudited

Wizards of the Coast & Digital Gaming
segment +9%; Consumer Products
segment +3%; Entertainment segment +4%

Revenues include a $17.4M negative impact from Foreign
Exchange; Up 6% Absent FX

0 2021

B 2021 adjustea*

. 2022

B 2022 Adjusted”

1st Quarter Growth in
Franchise Brands, Partner
Brands, Hasbro Gaming &
Emerging Brands;
TV/Film/Entertainment
flat, up 19% excluding
music revenues

OPERATING PROFIT

$174

$147
$142

$120

* Price increases taking effect Q2 2022 to
offset higher input and freight costs

* Operating Profit Margin: As Reported 10.3%;

As Adjusted® 12.2%

Operating Profit Margin 16%

« Updated FY 2022 Profit Guidance: Adjusted@'

*The As Adjusted figures are non-GAAR financial measures. A reconciliafion of
non-GAAP financial measures can be found on shde 2324,




First Quarter Brand Portfolio s ecmme w

PLAY-DOH and

Pe rfo rm a n ce TRAMSFORMERS grew for the

quarter

Q12022 Q12021 % Change  : PARTNERBRANDS
- Growth driven primarily by

x *  Hasbro products for the Marvel

1 +
Franchise Brands $543 $523 A% ! portfolio, Star Wars, Fortnite e
and Ghostbusters $379M

Up 4%

Total
Gaming

Partner Brands $206 %188 +10%
HASBRO GAMING

S ) : Growth in DUNGEONS &
Hasbro Gaming $144 $136 5% DRAGONS. DUEL MASTERS

¢ and HEROQUEST for the
Emerging Brands' $76 $73 +5% ¢ quarter

£ Millions, unaudited

EMERGING BRANDS
Growth led by POWER
RANGERS and PJ MASKS

TV/FILM/ENTERTAINMENT
Revenues up 19% excluding
music business sold in the
beginning of Q3 2021

TV/Film/Entertainment® $194 £194 a

Total $1,163 $1,115 +4%

Totals ruy not add LD s 10 rounding

'Beginning in facal year 2022, Hasbio designated PEPPA PIG 85 & ranchise Biands. Net revenue by brand portiolio has been restalad 1o show the .
reclassification of PEPPA PIG hislorical réverues to franchise brands, from émerging brands. a

“Hasbeo's total gaming calegery, including all gaming revenue, mast notably MAGIC; THE GATHERING and MONOPOLY which are incluged in
franchise brands in the Table above, was SI79M for OF 2022, up 4% vs, S365M for 1 2001
Hasbro believes its gaming porfalio is 8 compelitive differentiator and views it in its entirety.

=

TFirst quarier 2021 TWFiIr/Entertainment includes $31.8M of Music revenue which was sold ot the beginning of the third quarter 2021




First Quarter 2022 Major Expense ltems
EE S

$ Millions, unaudited

Cost of Sales

Program Production
Cost Amortization

Royalties

Product Development

Advertising

Selling, Distribution &
Administration

$333

$139

$90

$70

$78

$307

$290

$98

$109

$62

$88

$289

+14.9%

+42.0%

-17.2%

+12.6%

-1.7%

+6.4%

28.6%

11.9%

1.7%

6.0%

6.7%

26.4%

Revenue growth; Higher freight and
input costs pressures as forecasted

Higher revenue and mix of content
deliveries in the quarter

Lovwer rovallies driven by sale of music
business and revenue mix

Investments in Wizards of the Coast,
including digital gaming and talent

Lower advertising spend in historically
small quarter; lower digital gaming
launch support YOY

Higher marketing, $ales and
administrative costs assoclated with
salary and benefits, increasing travel
costs, and higher freight and
warehousing costs

2




$ Millions, unaudited

Wizards of the Coast & Digital Gaming Segment

NET REVENUES

0 2021
B 2022

* Revenue growth in MAGIC:THE GATHERING, =
DUNGEONS & DRAGONS and DUEL MASTERS

* Tabletop revenue up 10%; Digital & Licensed
Gaming revenue up 6%

« Growth in Magic: The Gathering Arena and Dark
Alliance

OPERATING PROFIT

Operating Profit declined slightly due to
higher development, administrative
expenses in support of digital gaming
initiatives, partially offset by decreased
advertising and promaotion in the quarter

—

[




Consumer Products Segment

NET REVENUES

3%
as reported
-41%

as adjusted”

B 2021
g =
=
5
i B 2022
=]
=
et . 2022 Adj*
$32
$19
$9
+ Revenue Up 5% absent FX * POS down in the quanter reflecting the later = Traditionally low profit quarter for toys
+ Growth Absent FX in Franchise S::i:z ofourspring e SR and games
Brands, Partner Brands and +  Europe POS up: other markets declined : Ep:rat:lng P;oﬁt gecreased due to y
I + POS does net include MAGIC: THE igher freight and input costs, partial =
Emzarging Erafes GATHERING or DUNGEONS & DRAGONS ofisatby 2021 price kicreszes
* Additional price increases take effect in

12
“Tht s Adfustind Bgpanes e reds GOAP fesbrial enairiuanes. A reanciiation of fon AP Fnancisl MisiIres chn ba Sound on side 2324 Q2 2022




Consumer Products Segment
Net Revenues by Geography

Q12022 Q12021 % CHANGE

NORTH AMERICA

EUROPE

ASIA PACIFIC

LATIN AMERICA

TOTAL SEGMENT $673




$ Millions, unaudited

Entertainment Segment

NET REVENUES

0 2021

B 2021 adjustea*

. 2022

B 2022 Adjusted”

+ Entertainment segment revenues led by TV & Film deliveries for the
growth in TV & Film, primarily driven by quarter include: /
scripted TV and Family Brands animation :"r Greymail and. THGRooki:

i ! ilm: Deepwater for Amazon

* Segment grew 22% excluding Music and Hulu

business sold at the beginning of Q3 2021

“The As Adjusted figures se non-GAAP finsncial measses. A reconcilation of non-GAAP financlel messures can be found on slide 23-24.

OPERATING PROFIT
$42

= Adjusted Operating Profit* decline from
higher program cost amortization and mix
of content deliveries in the quarter

* Adjusted Operating Profit Margin® of

9.2%

=
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First Quarter 2022 Net Earnings

FIRST QUARTER
T
= 150 138
=
2
=1
&
5
o 100
£ $1.00
. per
a $0.84 | diluted
'g. per share
diluted
T 50 AT $0.44
"; p:r
x diluted
g share
o
Q

Total Non-Operating Expense: 01 2022 $39.8M

» Other income, net $1.8 million dollars
F Q1200 included a $25.6 million gain, ar $0.19 per share, from a legal settlement
~ Absent the gain, other income was slightly lower YOy

Diluted Shares Q1 2022 129.6M vz, 128.1M Q1 2021

Underlying Tax Rate 22.7% Q12022 vs. 19.5% Q1 2021

The A= Adjusted figues ane non-GAMP financial measures. & reconciliation of non-GAAP financial measwes can be found on slide 26,

Plan to Resume
Share Repurchase
Program in Q2 ‘22

FY 2022 Target
$75-$150M

=

-




Key Cash Flow and Balance Sheet Data

QUARTER ENDED

$ Millions, unaudited

Cash

Long-term Debt

Depreciation
Amortization of Intangibles
Program Spend, net

Capital Expenditures

Dividends Paid
Operating Cash Flow

Accounts Receivable

Inventory

MAR 27, 2022

$1,058
$3.738

$25
$27
$169
$29

$95

$135

£932

$644

MAR 28, 2021

$1,430
$4.674

$25
$33
$147
$24

§93

$378

$810

$429

NOTES
Strong cash position

Paid down $57.5M in Long-term Debt in Q1 22;
Production Financing up $29M

FY 2022 depreciation target $139M

Reflects sale of eOne music business in Q3 2021
FY 2022 target of $725-5825M

FY 2022 target of $150-180M

$0.,68 per share quarterly dividend paid in Q1 2022;
Mext divided payable May 16 reflects 3% increase

Continue to target $700-$800M in Operating Cash
Flow for FY 22

D50 73 days, up 7 days YOY; Reflects growth in
Entertainment

YOY increase due to supply chain disruptions
resulting in longer in-transit times: Inventory of very
high quality




CORPORATE SOCIAL RESPONSIBILITY

Our commitment to Purpose and ESG reflects our desire to help
build a safer, more sustainable and inclusive company and

world for all.
Product & Content Human Rights & N
Safety Ethical Sourcing

WORLD’S MOST

ETHICAL
&|COMPANIES'

WWW.ETHISPHERE.COM
11-TIME HONOREE

3BLcA

N
o
[=}

IN HOUSEHOLD GOODS
& APPAREL

Rt 1

i Wl

[ Y oo N

| 5 o

i B 1/ B .

A - ;‘a. ' , - Forbes 2020 : .
4 L)

17 e -




Q12022 Key Purpose &
ESG Achievements

External Climate & H Riah
Recognition Sustainability uman Rights

f the & WORLD'S MOST
World's Most Ethical Companies® o
J e o1 COMPANIES®
WWWUETHISPHERE. COM
11-TIME HONOREE

H ) 13l 1 #1in Consumer Goods by Newsweek

for America’s Mest Trusted Companie:




Supplemental Financial
Information




Condensed Consolidated
Balance Sheets

(Millions of Dollars) (Unaudited)

ASSETS
Cash and Cash Equivalents
Accounts Receivable, Net
Inventories.
Prepaid Expenses and Other Current Assets
Tatal Current Assets
Property, Plant and Equipment, Met
Goodwill
Other Intangible Assets, Net
Other Assets
Total Assets

LIABILITIES, NOMCONTROLLING INTERESTS AND SHAREHOLDERS' EQUITY

Short-Term Borrowings

Current Portion of Long-Term Debt

Accounts Payable and Accrued Liabilities
Tatal Current Liabilities

Leong-Term Debt

Other Liabilities
Taotal Liabilities

Redeemable Noncontrolling Interests

Total Shareholders’ Equity
Total Liabilities, Moncontrolling Interests and Shareholders' Equity

March 27,2022  March 28, 2021
§ 10579 S 14304
931.7 B10.4
544.3 429.2
521.4 566.0
33553 32360
4226 4827
34193 36614
1,136.6 1,513.0
1,284.9 1,266.0
§ 95187 $ 10,1891
5 104.1 s 88
155.8 1489
1,783.1 1,585.7
2,043.0 1,753.4
37378 46741
5336 T
64145 7.205.2
235 24.0
3.080.7 29599
§ 95187 S 10,189.1




Condensed Statements
Of 0 pe rati o ns (Millions of Dollars and Shares Except Per Share Data) (Unaudited)

Gusarter Ended
% Nat % Nat
March 27, 2022 Roirvie i March I8, 2021 Rivenues
MNet Reverues 5 1,183 10005 5 11148 100.0%
Costs and Expenses:
Cost of Sales 3331 2B.8% 2800 26.0%
Program Cost Amartizaton 138.5 11858 975 BT
Royaties. 0.1 % 108.5 5.8%
Product Dewslopment 685.6 8.0% s.e 5.5%
Advertising ire 8.7% 878 T.0%
Amoitization of imangibles 274 2.3% 20 3.0%
Selling. Drstribution and Administration 3071 26.4% 2886 25 9%
Operating Proofit 12000 10.3% 1473 132%
Interest Expansa a1.8 3.6% 478 4 3%
Other Expenae (Income), MNet {1.8) 0.2% (30.1) -2 7%
Eamings tefoms Income Taxes 802 S.59% 1295 11.6%
Income Tax Expense 17.3 1.5% 120 11%
et Earmnings 829 5.4%. 1"7s 10,55
MNet Eamengs Altributabie bo Nonconinoling Inlevesis L 0. 1% 1.3 0. 1%
et Eamings Attributabie to Hasbro, inc 5 61,2 5.3% 5 118 2 10.4%
Per Commeon Shans
et Eamings
Basic ] 0.44 § 0.84
Duiuted 5 044 § 0,84
Cash Dividends Declared 5 070 $ 068

Wisighted Average Number of Shares
Basic 136.3 137.7
it 139.6 136.1
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Condensed Consolidated
Cash Flows

(Millions of Dollars) (Unaudited) . -
Cash Flows from Operating Activities:
Met Earnings
Other Mon-Cash Adjustments
Changes in Operating Assets and Liabilities
MNet Cash Provided by Operating Activities

Cash Flows from Investing Activities:
Additions 1o Property, Plant and Equipment
Other
Met Cash Provided (Utiized) by Investing Activities

Cash Flows from Financing Activities:
Procesds from Long-Term Debit
Repayments of Long-Term Debt
Met Repayments of Short-Term Borrowings
Stock-Based Compensation Transactions
Dividends Paid

Payments Related to Tax Withholding for Share-Based Compensation

Other
Met Cash (Wilized) Provided by Financing Activities

Effect of Exchange Rate Changes on Cash
Cash and Cash Equivalents at Beginning of Year

Cash and Cash Equivalents at End of Pericd

Quarter Ended

March 27, 2022 March 28, 2021
3 629 5 117.5
179.3 183.8

{107.5) 65.3

1347 3776
(29.2) (23.9)
53 (1.6)
(23.9) (25.5)

13 724
{133.9) (344.9)

1033 20

70,2 47

(94.5) (93.4)

(19.3) (9.3)

(4.6) (2.3)

(77.5) (370.8)

5.4 (0.6)

1,019.2 14497

5 10579 S 14304
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E SEGMENT RESULTS - AS REPORTED and AS ADJUSTED
I (Unaudited) (Millicns of Dollars)
Oporating Rosuks
(s
Quarier Ended
al it ¢ Evaded Manch 37, 3803 Snsinitior Ended Marsh 38, 2821 7
- Moo GAEF Hon-G R " Mot Revenuas by Brand Portfole March 27, 2023 March 38 2031 % Ghange
QO _faReporied Adpeiwents Adjesed  faReporied Afustments Asuited % Change Franchiss Brands ' 5 Bl 5 =231 %
Lol Gompany Aesyity Pared Brands. 265 1.0 %
= Extierul Mt Rirvorusm | 3w § - % UM § i 3 - % as % P — W34 183 %
<L Cperning Froft 100 2 1418 T3 wa 174 e Embring Brands ¥ e st -
=z Cperaing Mage 0T 1% 2% s 4% 6% TWiF ey Enterianeren 1955 i3 [
i EBITDA ] e 1521 a3 T i1 % Total T 11831 § 48
- Sageant Ropubs
<L Sorsbum Prodcsy o OusterEnted
b= Extoeral Mt Fvorass & 5 2T I 3 - 3 L1-T I LU ] - 3 s = 1 Conpumer Products Segenant Net Bavenurs.
Operntng Frol L1 ma wa b2 . 231 A% by Wiajer Geographic Raghon
E Speruiing e 1 S i A : S Horth America e T py Mo
EBTDA 43 75 488 B 85 1] £ Baroge ey Ty
= o o e Coss! and Dital Garming. S P i3 Bad -0
w Exdorral Met Fieveras 3 ;e % . 5 F T Mz % . 3 2422 " Lotin Ampden N S— R Ead
‘i’ Operating Prof 1A & . 1084 100 . 1100 % Toled AR 3___sme
Oiperutieg Murge e . s sa% . A5 0%
o EBITOA 1078 W 1232 12y 28 1149 ' | —GmnmEnis]
= & : 1 Wizards of the Cosst and Digital Gaming Met
SIS Rivinuin by Citegady
0 =TT P s wrs s <% mms 8 T g -8 e - sl it P e A
Operating Frofi ] nn nao o ERE] ag L= Digiaand Licererd Garming 08 "
Operaing Magn ETY 1% % % % ALF Toid 5 mE 3 @7
EBTDA it -1 N4 [+ 41 23 5%
Comoris prd Criver s aded
Cparatieg (Loss) Prolil 1 & % 27 5 T (7 T LE-T § L] BN - =
EBTDA o o5 Y e 15 1) ™ A i s Bt by, - -
Fiis il TV E] [°-F a4 1%
Famiy Brarciy 02 W e
e e e i8] A& B
Total ] FrrE I ] 07

FEMective i Bh fist guacter of 2022, the Coampany moved Pepaa Pig inta Franchise Brands bom Emenging Brands, For comparabidity, th guarter @nded March 28, 2001 nad fiviniuis Rae B nestabid 1o feflect th abivation of Peppa Pig
Treaery [Erriaee ging Blraeadls Into Franchise Beands medulting 4 chinge of $316M

(s bra's. botal gheineg category. including all gaming nvihue, mast Hotably MAGIC: THE GATHERTNG and MOMNOPOLY. which ans repated in the Franchie Brands partlolia. totaled $I78.8 for B quanter endad Manch 27, 2022,

s 3% froen reverpes of 33653 for the quaner ended Maech 28, 20210




E RECONCILIATION OF NOMN-GAAP FINANCIAL MEASURES

I (Unaudited) (Millicns of Dollars) -

a Recongiliation of Adjusted Operating Profit

"-II Quarter Ended

g March 27, 2022 March 28, 2021

< Qperating Profit B 200§ 1473

s Consumer Products 86 323

™ Wizards of the Coast and Digital Gaming 106.4 1100

. Entertainment 122 17.0

<L Corporate and Other 7.2 {12.0)

[

= Hon-GASP Adjustrments H HE 5 26.8

g Consumer Product ™ 0.3 -

| Entertainment * BE 249

A | Caorporate and Other 27 18

o

o Ad|usted Oparating Profit 5 e § 1741

2 Consumer Praducts 189 323

0 Wizards of the Coast and Digital Gaming 106.4 100
[Entertairement 20 418
Corporate and Other (4.5) (1.1

M Non-GAAP Adustments include the Tolowing:

Acquisition-refated costs 5 a7 5 19
Acquired intargible amontization ! 19.1 248
Tetal B FI 2EE

" in agsociation with the Company's acquisition of eQne, the Company incurmed related expenses of
22,7 (32,3 after-tax) and $1.9(31.7 after-tax) in the quarter ended March 27, 2022 and March 28, 2021,
respectively, associabed with acquisition-related grants. These expenses are included within Seling,
Dislributiesn and Adrastation.

" Represents mtangible amormzation costs related to the intangibks assets acquined n the e0ne
acquisition. Beginning in 2022, the Company has. allccated certain of these intangible amortizaton costs
between the Consumer Products and Enterisinment segments, to malch the revernws generaled from
such intangible assets. in 2021, the intangible amortization costs were recorded within the Entertainmant
segrment




E RECONCILIATION OF NON-GAAP FINANCIAL MEASURES
I (Unaudited) (Millicns of Dollars)
(&
‘-II Reconciliation of EBITDA and Adjusted EBITDA
% Quarter Ended Consumer Products:
=3 March 27, March 25, Operating Frofit 5 88 5 23
Z _ _ 2022 2021 Other (Expense) Income 08 82
i Met Earmings Alfributable to Hasbro, Inc. ] 812 3 1162 Depreciation 138 1531
T nterest Bxpence ALE 479 | Amoriization of intangibies 18.0 7.8
<L Income Tax Expense 17.3 120 EBMDA a3 04
E et Ear_nir_gs. Adtributable 1o Nonconlreling inferests 1.7 13 hon-GAKP Adjustments and Stock Compensation 15 BE
& Depreciation 5.1 250 Adjusted EBITDA 5 FEE 65.9
s Amartization of Intangibles , 271 v}
] EBITDA $ 1740 5 2353 | wizards of the Coast and Digital Gaming:
' MNon-GAAP Adjustments and Stock Compensation ™ 18.1 167 Operating Profit s 106.4 s 1100
& Adjusted EBITDA s 1921 5 2520 | Other (Expense) hcome (©.7) ©3)
5 Depreciation 19 26
" " Mon-GAAP Adjustments and Stock Compensation are comprised of the Tollowing: EBMTDA 107.8 112.3
Stock compensation 5 181 ] 16.7 Mon-GASP Adjustrments and Stock Compensation 48 26
Total § 18.1 5 167 Adjusted EBITDA s 112.2 B 114.9
Entertainmant:
Adjusted EBITDA by Segment: Operating Profit 5 12.2 5 17.0
Consumer Products - 488 -3 659 Other (Expense) Income 18 233
Wizards of the Coast and Digital Gaming 1122 1148 Diepraciation 28 28
Entertainment A 723 Amortization of intangibles 9.0 25.1
Corporate and Other (0.3) 1.1} EBMDA 258 682
Total Adjusted EBITDA § 192.1 $ 252.0 Mon-GAAP Adjustments and Stock Compensation 5.8 4.1
Adjusted EBITDA B N4 B 723
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RECONCILIATION OF NOMN-GAAP FINANCIAL MEASURES
(Unaudited) (Millicns of Dollars and Shares, Except Per Share Data)

Reconciliation of Net Earnings and Earnings per Share

Quarter Ended
Diluted Diluted
(all adjustments reported affer-tax) March 27, 2022 Per Share Amount March 28, 2021 Per Share Amount
Met Earnings Attributable to Hasbro, Ine. 5 61.2 5 0.44 - 116.2 5 0.84
Acquisition-related costs 23 0.02 1.7 0.01
Acquired intangible amortization 15.9 011 20.5 0.15
Net Earnings Attributable to Hasbro, Inc., as Adjusted ) 784 3 0.57 3 138.4 5 1.00
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2021 Cost of Sales

(Actual FX as Reported)

As a % of Revenue N

Revenue 100.0%
Cost of Sales 30.0%
Resins 4.7% Factory Overhead 4.1%
All Other 0.7% Tooling 1.2%
[ |
Total 14.2% Total 15.8%

I » Cost of Sales 30.0% (——I

=

=




Net Revenue by Brand Portfolio Restated

Beginning in fiscal year 2022, Hasbro designated Peppa Pig as a Franchise Brands. Net revenue by Brand Portfolio below has been restated

to show the reclassification of Peppa Pig historical revenues to Franchise Brands, from Emerging Brands.

Quarier Endod

Fiscal Year

Quarter Ended

Fiscal Yaar Quarter Ended Fiscal Yoar
Septeebar  Docombar Soptember  Decembar Septembar  Decembar
March 2031 Jurs 2021 A A 0 March 2030 Jure 2020 00 020 2020 March 2018 June 2048 e 09 2019
Hizt R @ nise Bramd Poatiolio

Franchise Brards g 5231 % &TZ2 & a2t § B2 § 20588 5 4306 § s 5 wre % THEI § 23843 § 4310 5 G000 § ME2 5 GE8Z § 25454
Partrser Brands 188.0 2120 BT 393 1.961.0 182.3 138.3 &2 HIE 10754 1720 235 4770 B 5 1230
Hasbm Gaming 136.3 1471 iR F iR Bi14 a0 1ara0 232 Fo-- b B14.8 107 6e 1234 2323 2465 ToEE
Emerging Brands 731 I 14 15758 4547 601 553 1348 1223 vz 7 813 1521 1311 452
TWFEnEnerianmen 1543 1952 =19 53 9.7 2925 3122 1857 2143 5047 4054 1954 2309 1788 10146
Total $ 19148 § 13x22 § 19700 § 20134 5 H4204 [T BEO3 &  1TTES §  17XE % 54854 $ 1687 § 12156 S 1855 § 16832 § SSOR0




Additional Information and Where to Find It

29

Hasbro has filed with the SEC a preliminary proxy statement on Schedule 14A, containing a form
of WHITE proxy card, with respect to its solicitation of proxies for Hasbro's 2022 Annual
Meeting of Shareholders (the “2022 Annual Meeting”). The proxy statement is in preliminary
form and Hasbro intends to file and mail a definitive proxy statement to stockholders of Hasbro.
This communication is not a substitute for any proxy statement or other document that Hasbro
has filed or may file with the SEC in connection with any solicitation by Hasbro. INVESTORS
AND SECURITY HOLDERS ARE URGED TO READ THE PROXY STATEMENT (INCLUDING ANY
AMENDMENTS OR SUPPLEMENTS THERETO) FILED BY HASBRO AND ANY OTHER
RELEVANT DOCUMENTS FILED WITH THE SEC CAREFULLY AND IN THEIR ENTIRETY
BECAUSE THEY CONTAIN OR WILL CONTAIN IMPORTANT INFORMATION ABOUT ANY
SOLICITATION. Investors and security holders may obtain copies of these documents and other
documents filed with the SEC by Hasbro free of charge through the website maintained by the
SEC at www.sec.gov. Copies of the documents filed by Hasbro are also available free of charge
by accessing Hasbro’s website at www.hasbro.com.

B




Participants

This communication is neither a solicitation of a proxy or consent nor a substitute for any
proxy statement or other filings that may be made with the SEC. Nonetheless, Hasbro, its
directors and executive officers and other members of management and employees may be
deemed to be participants in the solicitation of proxies with respect to a solicitation by
Hasbro. Information about Hasbro's executive officers and directors is available in Hasbro's
preliminary proxy statement for the 2022 Annual Meeting, which was filed with the SEC on
April 4, 2022, and will be included in Hasbro’s definitive proxy statement, once available. To
the extent holdings of Hasbro securities reported in the proxy statement for the 2022
Annual Meeting have changed, such changes have been or will be reflected on Statements
of Change in Ownership on Forms 3, 4 or 5 filed with the SEC. These documents are or will
be available free of charge at the SEC’s website at www.sec.gov.




