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Hasbro Performance in GEM2 
Categories

24

FY 2025 
Growth

Q1 2026
Growth

Share 
Change

GEM2 Categories +13.2% +27.1% +0.2 pts

Action Figures & 
Accessories +8.3% +12.8% +0.7 pts

Games exc. STCG -4.7% +9.1% -0.2 pts

Strategic Trading Card 
Games +70.1% +110.1% +2.9 pts

Other Categories -12.5% -0.3% -0.2 pts

All Categories +3.2% +17.5% +0.1 pts

Source: Circana, LLC, Retail Tracking Service, G7 (US,MX,UK,FR,GE,SP,IT), Total Toys, Projected USD, Jan-Dec 2024, Jan-Dec 2025, Jan 
- Mar 2025 & Jan - Mar 2026; GEM2: Action Figures & Acc, Building Sets, Games & Puzzles Supercategories, Non-Strategic Trade Cards, 
Models, Drawing & Design, Craft Kits, & Paint Kits Classes; Other Categories: Dolls, ITPS, Outdoor & Sports Toys, Plush, Vehicles, Youth 
Electronics, Explorative & Other Toys (excl. NSTC) Supercategories; Sculpting & Compounds & Powered Appliance & Food Mix Classes

Build communities, encourage repeat engagement, 
and extend across platforms & generations

HASBRO POS

Q1 POS Growth: Beyblade, HASBRO GAMING, 
Marvel, PEPPA PIG 

Q1 POS Decline: NERF, PLAY-DOH, Star Wars
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